
TOPISC TITLE MENTOR NOTE

1.
Representation of tourism in novels x and 

y/Literay tourism at destination x

Jasna Potočnik 
Topler

The student compares tourism representation in two novels and, based on the analysis (linguistic and discursive), 

describes and argues whether tourism is portrayed positively, negatively, as a generator of development, as a destroyer 

of the environment, etc. and outlines the role of literary tourism in the selected fiiction areas. 

2.
Information support for ski tourism in a 

selected country
B. Brumen

The student conducts research on which information and communication technologies are available to support ski 

tourism in Slovenia (or another selected country) and which systems are used by ski resort operators

3.
Geographical analysis of tourism flows and 

cooperation between two selected countries
Jani Kozina

The student analyses tourism flows between home country (or any other country) and Slovenia (or any other country). 

The analysis of tourism flows is supported by the analysis of policies, schemes and programs of cooperation between 

selected countries.

4. Camping or glamping? Saša Zupan Korže Study provides comparison between both types of turism accommodations and research reasons whay guests chose one 

or another type.

5.

English as a Lingua Franca in Tourism and the 

Role of Artificial Intelligence in Overcoming 

Language Barriers

Biljana Božinovski

The student analyses whether English as a common language in tourism remains sufficient, and explores the potential of 

artificial intelligence for multilingual communication. The research includes collecting data on the language practices of 

tourism providers and visitors, and examines the extent to which AI-supported translation and interpreting tools are 

already being used. Based on examples of best practices from the literature, the student evaluates how such tools can 

complement — or even partially replace?? — foreign language skills and contribute to more effective communication in 
the tourism industry.

6.

Multilingualism Among Tourism Employees: 

Which Languages Are Actually Used and 

Valued?

Biljana Božinovski

The student explores which foreign languages tourism employees use in their daily communication with guests. The 

study analyses which languages are required by employers, compares the role of English with other key languages (e.g., 

German, Italian, Chinese), and examines how multilingualism influences employability and service quality. It includes a 

survey or interviews with employees in the hotel, catering, and guiding sectors, identifying whether digital translation 

tools are already being used in their work. The research also analyses examples of tourist destinations that employ AI for 

multilingual communication and proposes recommendations for developing the digital and language competences of 

tourism employees and students.

7.

How Multilingual Signage Shapes Tourist 

Satisfaction in the Age of Artificial 

Intelligence

Biljana Božinovski

The student examines the impact of multilingual signage on tourist experience and satisfaction and analyses how modern 

artificial intelligence tools support the translation and adaptation of information in tourism destinations. The research 

includes a review of physical and digital signage practices (e.g., information boards, websites, QR codes) and an analysis 

of advanced examples of AI use worldwide for automated translation, interpretation, and personalisation of tourist 

content. The goal is to assess how artificial intelligence can enhance multilingual accessibility and contribute to a better 

visitor experience.

8.
The importance of balneo-rehabilitation for 

the development of health tourism
Milica Rančić Demir The student describes the role of medical treatments in health tourism and investigates the importance of balneo-

rehabilitation for the development of health tourism on the example of a selected spa.

9.
Preparation of a glossary of tourism 

terminology

Mojca Kompara 

Lukančič 

The student is introduced to basic lexicographical sources, learns the process of preparing material for the preparation of 

dictionary databases, and  familiarises with basic lexicographical procedures for the preparation of the database. The 

student extracts terms with the help of text analysis using the SE tool and prepares them for entry in a dictionary article. 
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10.
Digital marketing campaign for a tourism 

product
Dušan Vrban

Analysis and selection of the target group and preparation of a comprehensive digital marketing campaign with at least 5 

different channels and tools. The campaign must include the creation or improvement of a website and analysis of 

performance measurement.

11.
Interpretation of Archaeological Sites for 

Tourists
Anja Mlakar

The student describes existing interpretive practices at a selected archaeological site, analyzes their effectiveness, and 

suggests improvements to enhance visitor engagement. The task also includes proposals for sustainable management.

12.
Living History as a Tool for Cultural Heritage 

Interpretation
Anja Mlakar

The student explores the use of living history as a method of interpretation, analyzes existing practices in Slovenia and 

abroad, and examines their impact on tourism offerings. Additionally, the student proposes ways to improve the 

integration of living history into tourism.

13.
The Impact of New Spiritual Movements on 

Tourism
Anja Mlakar

The student examines selected cases of new spiritual movements, such as various gatherings or workshops related to 

New Age practices (e.g., meditation, yoga workshops, alternative therapies), analyzes their impact on local communities 

and tourism development, and suggests ways to responsibly incorporate these practices into tourism offerings.

14. Values of generation Z Mitja Gorenak

The student should first present the theoretical background of values and introduce the concept of Generation Z, along 

with the key events and influences that have shaped their values.

Next, they should conduct research or an analysis of the current values held by Generation Z through case studies, 

surveys, or interviews with members of this generation. It is important to identify and understand their value priorities, 

attitudes towards work, technology, society, the environment, and other areas, as well as how these values are reflected 

in their decisions and behaviors.

The work should include a comparison between the values of Generation Z and previous generations, such as Baby 

Boomers, Generation X, and Millennials, as well as identify any patterns or differences.

The conclusion should summarize the key findings about Generation Z’s values, highlight their impact on society, the 
economy, and other spheres, and suggest possible implications for businesses, organizations, and society as a whole.


